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Introduction
Media refers to communication channels which allow for the transmission of news and other forms of information such as entertainment and education. Media can be classified into traditional and social media depending on how dissemination takes place. Traditional media works through subsidizing contents for example TV, radio programs and magazines. On the other hand, social media is a free platform such as Facebook, Twitter and YouTube (Bruhn, M., Schoenmueller, & Schäfer, 2012). This essay is an exploration of my personal use of the two forms of media with an aim to make a distinction between the two while highlighting pros and cons in both as per my experience.  
My Media Use
	I have heard a good experience while applying media platforms to various uses. Whether to choose traditional media or social media has been dependent on the particular need I have. For instance, whenever I have needs such entertainments like music, then radios and TV has come in even though social media like YouTube has also been key here. This is evidence that there are points when the two forms merge in their usage making anyone switch between the two. This is when they can provide the same needs even though there still exists a wide variation in traditional media and social media (Kaplan, & Haenlein, 2010).
Social media for me has however remained a great tool when it comes to connecting with the community. I use Facebook and WhatsApp in connecting with my friends globally.  After all such platforms continue to replace traditional forms of communication between people in the provision of global village experience for billions of people all over the world who now connect into a single community (Kaplan, & Haenlein, 2010). Nobody can resist the power that comes as we join such social groups which provide networks across the various continents. Therefore, to me, media is a ground that makes it easy for me to communicate at whatever levels.
For me, media is also a platform for education. I have dependent on TV for educational value which through watching the various programs, I am not only entertained but also educated. Furthermore, whenever I switch to the social media, the access to education through the availability of data is immense. The Internet is almost a solution to every question (Bolton et al., 2013). I can attest to the fact that most of my educational needs are met as I connect through social media in search of the information I require. The value addition to any person's life is undeniable.
Trends in Media
There has occurred a lot of shifts in media. The change has been as a result of the recent technological advancements in media. Therefore, currently the traditional media has been forced to shift and incorporate with social media in an effort to stay relevant (Linke, & Zerfass, 2012). Today, I can easily read newspapers online. Furthermore, whenever I need radio or TV, I simply have to log onto the internet and my needs would be met. Today, advertisements through traditional media are further placed onto the social media in an effort to reach a wider group. In fact, there is a fear that with such trends, traditional media forms might be eradicated as time goes (Linke, & Zerfass, 2012).  Whether this is true or not remains a question of discussion. 
Conclusion
	In conclusion, personal use of the media has granted me an opportunity to experience the ease that comes when both the traditional and social media is appropriately utilized. This platform remains key in the provision of my entertainment, educational and all forms of informational needs. However, I have observed trends in the same media that have led to the need to shift into other media forms for the provision of particular needs as well as incorporating both the traditional media and social media to ensure survival in this ever-changing market.
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